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2020, Silva and Kenney 2019)

Paper2 (Cowgill and Tucker 2020)

Paper3 (Lambrecht and Tucker 2019)

Legal restrictions create an uneven burden on advertisers and
platforms (Yuan et al. 2023)

Paper3 (Fu et al. 2022)

We explain why...

Some Text Here

Slide 4/9



Paper Short Title

Authors

Introduction

Literature

Model Prelim.

Results

Conclusion

Potential Future
Extensions

Literature

Paper 1 (Corbett-Davies and Goel 2018, Köchling and Wehner
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Once Again...

Really appreciate your comments

THANK YOU!
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